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Charter Communications has taken over the third place in the U.S. Ethernet race, edging
out Verizon in terms of port share. The jump reflects the gains it made from its
acquisitions of Time Warner Cable and Bright House Communications. The cable MSO
debuted on Vertical Systems Group’s Mid-Year 2016 U.S. Carrier Ethernet Leaderboard,
a report that ranks Ethernet service providers based on retail port share.
“Clearly, it’s a
big move up
on the
Leaderboard
because
Charter never
retained a
spot on the
Leaderboard
before,” said
Rosemary
Cochran,
principal of
VSG, in an
interview with
FierceTeleco
m. “Time
Warner Cable
was
previously
ranked fifth on
the
Leaderboard
and the
combined
entities
pushed them
up over
Verizon to
start at
number three
so it’s a major
move.” By
making these
acquisitions,
Charter immediately gained a larger fiber and hybrid fiber coax footprint to target more
small, medium and large businesses with Ethernet services.
With the Time Warner Cable acquisition, Charter gained 150,000 miles of fiber and 75,000
on-net buildings. In addition to its own network, TWC has established 130 E-NNI (external
network-to-network interface) agreements with 25 other service providers. This allows
Charter to potentially reach into larger business accounts in more U.S.
markets. Meanwhile, the Bright House acquisition gave Charter greater scale across
number of key vertical industry segments such as healthcare, hospitality, government and
education and a broader Ethernet footprint with an additional 18,000 miles of fiber.
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Cochran said that now that Charter has completed these acquisitions, the MSO has to
integrate all of the assets under the common Spectrum Business brand. “These
acquisitions give them a much broader network than they had with a coast to coast
presence,” Cochran said. “They are looking at putting all of those pieces together, which is
everything from the organizational structure, services, and billing.”
Evidence of Charter’s ascension in the business market was also seen in the cable MSO’s
second quarter results. For the quarter, Charter reported that SMB and enterprise primary
service units (PSUs) jumped. SMB PSU increased by 82,000. In the medium and large
business market, enterprise PSUs rose 22 percent, ending the quarter with a total of 90
customers.
What also affected Verizon's ranking was the sale of its wireline properties in California,
Florida and Texas to Frontier, a transaction that left the telco with a wireline footprint
largely relegated to the East Coast. “In addition to Charter moving up, Verizon sold off
their wireline assets to Frontier and that impacted their numbers,” Cochran said.
However, Verizon’s pending acquisition of XO’s fiber network, which took the seventh
place ranking on the Leaderboard, could enable the telco to take back Ethernet share.
Upon completing this acquisition following the FCC’s review, Verizon will gain a set of
metro networks in 40 major U.S. markets with over 4,000 on-net buildings and 1.2 million
fiber miles. The service provider's intercity network also spans 20,000 route miles
connecting 85 cities. “The acquisition of the XO fiber assets is still pending,” Cochran
said. “It is possible that deal could be completed by the end of the year, but in terms of the
impact we’d have to see what’s left and how we count the ports that are attributed to that.”
This is not the first time an acquisition affected the Ethernet port share rankings. Level 3
Communications, for example, took over the second spot on the Leaderboard when it
completed its acquisition of tw telecom in 2015. The research group noted that from an
overall Ethernet competitive market standpoint, 60 percent of new connections were
delivered by CLECs and cable MSOs during the first half of 2016. For the full year, the
U.S. Carrier Ethernet services grew at a 17 percent annualized growth rate.
“There’s definitely a competitive balance and it’s been changing,” Cochran said. “When
you look at where the new business is coming from you have ILECs, CLECs and cable
MSOs all represented on the Leaderboard, but in terms of the first half of the year we’re
talking about a substantial amount of CLEC and cable MSOs.” Regardless of the growth,
Cochran said that all service provider groups are seeing Ethernet pricing pressures.
“Pricing is stabilizing, but it is a fact that there have been very aggressive Ethernet prices
due to competition,” Cochran said. “We were seeing double digit pricing declines, but now
it is single digit declines.” Cochran added that pricing is related the services and speed
offerings. “Pricing depends on what services are offered and what higher speeds are
available, particularly if you’re looking at very high speed applications that require low
latency,” Cochran said. “There’s not as much competition for low latency services as there
is for metro services so there’s a difference in terms of geography, application and
speeds.” – Fierce Telecom
___________________________________________________
With the start of the NFL regular season looming, Dish Network and Tribune Broadcasting
say they’re still trying to hammer out a deal to resolve the retransmission fight now in its
10th week that has blacked out 42 TV stations for Dish subscribers in 33 U.S.
markets. Since the Tribune stations went dark June 12 on Dish, the satellite TV operator
claims, it has distributed $7 million worth of over-the-air antennas to affected subscribers.
Dish also has encouraged customers to visit Hulu and the websites of ABC, CBS, Fox and
NBC (including NBCOlympics.com) to access programming carried on the blacked-out
Tribune stations.
Dish, in an announcement Thursday, claimed that Tribune was “back at the table,” after
suspending talks for five weeks. But a Tribune rep disputed that. “Tribune Media has

been in continuous negotiations with Dish since being forced off its distribution system on
June 12,” said Gary Weitman, senior VP of corporate relations. “To say otherwise is
patently false, and further evidence of Dish’s willingness to mislead its customers and our
viewers.”
The companies “are making headway that I am hopeful will get these channels back to
our customers soon,” Warren Schlichting, Dish executive VP of marketing, programming
and media sales, said in a statement. Weitman said that “despite Tribune Media’s best
efforts, an agreement with Dish is not imminent, and Dish subscribers should consider
switching providers before the start of football’s regular season in a few weeks.”
During the second quarter of 2016, Dish lost a record 281,000 TV subscribers. Excluding its
Sling TV over-the-top subs, Dish shed an estimated 330,000 satellite TV customers, likely
fueled by the Tribune blackout. As of the end of June, the company had 13.593 million
pay-TV subscribers (including those with Sling TV), versus 13.932 million a year
earlier. Tribune Broadcasting’s blackout on Dish, one of the longest such outages in the
industry’s history, affects an estimated 5 million Dish subs. The two sides are warring over
fees to carry’s Tribune broadcast stations as well as Tribune’s WGN America cable
network. According to Dish, it has completed 10 local retransmission deals since midJune, including a retrans pact struck earlier this month with Raycom Media covering 41
stations nationwide.
Also Thursday, joining in solidarity with unlikely bedfellows, Dish said it supported the
“Broadcast TV Liberation Tour” promoting free OTA television access backed by Sinclair
Broadcast Group, the National Association of Broadcasters, Antennas Direct and lobbying
group TVfreedom.org. “While we continue to advocate for an overhaul of the system that
guides these types of negotiations, and have been on opposite sides of the issue from
TVfreedom in the past, it is heartening to see that we may agree on this point: TV viewers
should have a choice on how to watch, and how much to pay for local TV,” said
Schlichting. – Variety

