RESERVE YOUR KALAHARI POCONOS RESORT ROOM AT THE
CABLE ACADEMY GROUP RATE OF $149!
Online booking is closed. Secure your discount by calling 877-5252427 and use Group Booking ID# 1597.

The 29th annual Cable
Academy, presented
by the Pennsylvania
Cable &
Telecommunications
Foundation, heads to
the Poconos to
highlight the direction
our industry must embrace to prosper during the most competitive
environment in its history. In just two weeks, Cable Academy 2017 will
showcase the “Uncapped Potential” that exists today, and how it can further
expand in the near future.
CONFIRM YOUR SPONSORSHIP, REGISTRATION AND EXHIBIT (exhibit covers
your Cable Academy registration!)

Lock in your Kalahari Poconos Resort room at $149! Call 877-525-2427
and use Group Booking ID# 1597.
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States have started writing their own legislation to protect broadband privacy after Congress voted to
repeal regulations that would have required internet providers to obtain their customers' consent before
collecting their personal information.
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Monday, the Montana Senate approved a budget provision that would bar internet providers like Charter
and Comcast from being awarded state contracts if they collect data from their customers without
consent. That legislation is similar to a measure that is moving through the Minnesota Legislature.
Montana Sen. Ryan Osmundson, R-Buffalo, said he introduced the measure as a response to
Congress' vote to repeal the Obama-era Federal Communications Commission rules, which have not
yet taken effect. "It has become apparent to us that they have the ability to use your information in
ways to market to you, and, quite frankly, sell that information," Osmundson said of internet providers.
"We're basically saying they cannot do business with the state if they're collecting personal information
without the consent of the individual."
Montana, Minnesota and Illinois are among the states considering legislation to protect their residents'
information, such as their browsing history. Illinois is considering two bills, one that would allow people
to find out what information internet companies have collected on them and with whom they share that
information. Another would require mobile applications to get permission before tracking user locations.
Maryland lawmakers tried but failed to introduce a similar bill late in the legislative session.
The Obama-era regulation, which was to have taken effect later this year, would have required internet
providers to receive consent before sharing customers' personal information. Congress' vote means
companies will be able to continue using customers' data until a customer tells them to stop. Dallas
Harris, a policy fellow at Public Knowledge, a group that advocates for open internet, said states are
largely free to put in stricter regulations than what Congress requires.
Harris said to look for more states to pass laws because they feel they have to step up and protect their
residents when Congress wouldn't do so. "Internet service providers have put themselves in a bit of a
conundrum here," Harris said. "They've bucked the federal rule, and they're going to get what they hate
the most — a bunch of state laws” – Associated Press
___________________________________________________
Washington's decision to unravel Obama-era privacy rules on Comcast Corp., AT&T Inc. and other
large internet service providers throws consumer protections into legal and regulatory uncertainty,
experts say. The Senate and House voted to repeal the harder privacy rules last month, shifting
broadband privacy oversight to the Federal Trade Commission from the Federal Communications
Commission.
It's a big win for telecom companies, as personal information is viewed as a multibillion-dollar resource
to be monetized for targeted advertisements, more so because a pending court case brought by AT&T
has so far successfully challenged the authority of the FTC over "common carriers" such as AT&T or
Comcast's high-speed internet business.
"There's a lot of moving pieces and potential loopholes to escape regulation, so that there is no cop on
the beat until the court or Congress clarifies this," said Matthew Schettenhelm, government and
litigation analyst with Bloomberg Intelligence. "It's bit of a shell game," he said of shifting privacy
oversight from one federal agency to another.
Sensitive to consumer concerns over privacy after their big political win, telecom companies say that
they will not sell internet browsing histories and that consumer information is as safe as it was before

the Obama-era laws were repealed. "We do not sell our broadband customers' individual web browsing
history," Comcast said in a blog post Friday. "We did not do it before the FCC's rules were adopted and
we have no plans to do so."
Comcast also said that it complies with federal laws that include the Communications Act, the Children's
Online Privacy Protection Act, and the Electronic Communications Privacy Act. The Philadelphia
company noted that state attorneys general can enforce privacy laws. AT&T, in a blog post also on
Friday, said the idea that repealing the rules "suddenly eliminated consumer privacy protections is just
plain wrong."
The political rhetoric over broadband privacy reflects both the supercharged political atmosphere in
Washington, with a Trump administration that has vowed to chop away at regulations on business, and
the financial stakes for telecom and internet companies over personal data. Many viewed the Obamaera privacy curbs on broadband companies as the FCC's giving Google and Facebook a competitive
advantages over Comcast and others. The internet companies could easily glean personal information
to target ads, but Comcast and legacy telecom companies could not.
But internet companies had second thoughts about a government-offered competitive advantage. If
consumers came to expect personal privacy on the internet because of the rules on broadband firms,
the expectation could be transferred to search engines and social media platforms, which would
severely hurt their businesses.
Representatives of Google, Facebook, and others "were in the meetings in favor of this" in early 2017, a
Washington telecom source who was not authorized to speak publicly on the discussions said last
week. "They thought it was problematic with the direction that the government was taking on privacy,"
he said. "What really concerns companies is shrinking the pool of data that companies like Google and
Facebook have been so good at monetizing," Schettenhelm said. "The fear that the bar might be raised
for them outweighed the competitive advantage.” – Philadelphia Inquirer; more from Reuters

