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Western Land Services agents accused of pressuring private property owners in southeastern York
County were recently admonished by state Rep. Kristin Phillips-Hill.
The company was hired as a Transource Energy subcontractor to survey the land where a new
overhead power line has been proposed for construction. Transource, which is overseeing the
construction of the project, was granted Pennsylvania utility status in December, which means it has
the power of eminent domain, but it does not yet have the approval to build the power line.
The York Township Republican
wrote to Transource that she
had received numerous
complaints from constituents.
Landowners told her they
experienced “threatening
behavior,” which included
Western Land Services agents
claiming they were going to “call
the sheriff’s office and arrest
residents who did not sign
letters” that allowed
them access to their
properties. “This type of
coercive behavior and
harassment by your contracted
agent is unacceptable and
illegal at best,” Phillips-Hill
wrote. “I am requesting punitive
actions be taken to ensure this
type of disrespectful behavior
does not happen again during
the remainder of the project.”
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Phillips-Hill also noted that a
letter sent to landowners Jan. 5
was “inaccurate” and
“misrepresentative of the proper
procedures set in place under
the Eminent Domain Code and
public codes of the
Commonwealth.” Pennsylvania
Utility Commission deputy press
secretary Dave Hixson said, "if a
landowner grants
permission, then the utility can
access the property. Also, the
utility can go onto private
property without permission but
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only after proper notice."
Phillips-Hill reminded Transource that they need to issue a 10-day notice to all landowners before
accessing private property and that they need to have an "appropriate certificate and orders from the
PUC to operate as a public utility." "Transource and all contractors and employees representing
Transource are committed to, and are expected to, treat all individuals within communities with
respect and honesty,” Transource spokeswoman Abby Foster said. A follow-up letter was mailed to
landowners, she said.

temporarily - to
unite for Super
Bowl
Pittsburgh
Post-Gazette
Trump
endorses Rick
Saccone in
special
election for
18th District
seat
Philadelphia
Inquirer
Top Pa.
Republicans
give Pat
Meehan benefit
of the doubt
Pennlive
Can
Pennsylvania's
policy-makers
really build a
better
Congressional
map in 17
days?
Pittsburgh
Post-Gazette
Editorial:
Congressional
do-over – Pa.
Supreme Court
offers hope for
fair districts

Patrick Murphy, a Transource contractor, wrote to landowners Jan. 19, “Transource PA must supply
information about the proposed line routes to the PUC that is secured through surveys and field work.
Transource PA can now conduct some, but not all, of this field work relying on voluntary permission
from many landowners.” Murphy described the Jan. 5 letter as “premature” and clarified that if or
when the legal process is necessary to proceed with securing survey information, Transource will not
use it until the PUC issues a final order regarding Transource PA’s status as a public utility. He
explained to landowners the legal process will only be used to the “extent necessary.”
Citizens to Stop Transource board member Jay McGinnis said landowners won’t be “strong-armed.”
He said he’s still hopeful his group can influence the $320 million market efficiency project’s
outcome. “We’re not going to make it easy on them,” McGinnis said. The Fawn Grove farmer added
he’s going to require a court order to permit contractors on his property. “I feel good about the group
and what we’re doing,” McGinnis said. “As far as I know, everyone approached resisted signing the
document. I feel that there’s a good possibility of us stopping the power line. We’ve got to do
something, or else it will just go through.”
According to the Citizens to Stop Transource website, the group is hosting a letter-writing campaign
meeting 4 p.m. to 8 p.m. Thursday, Jan. 25, at Airville Fire Hall. McGinnis said sample letters will be
available to landowners and can be used as guides to protest the power line. Transource Energy was
hired by PJM Interconnection to build a $320 million "market efficiency" project known as the
Independence Energy Connection. York County is in the east segment of the project, which includes
16 miles of new overhead electric transmission line that will connect a new substation in Lower
Chanceford Township to the existing Conastone Substation near Norrisville in Harford County,
Maryland. – York Dispatch
___________________________________________________
In November 2016, Dipayan Ghosh was still reeling from Hillary Clinton’s defeat as he left what was
supposed to be a celebration party at the Javits Convention Center in New York to attend morning
meetings for his job at the Washington offices of Facebook.
As Mr. Ghosh, a former White House technology adviser to President Barack Obama, made the fourhour drive, troubling questions started nagging him. What if fake news on Facebook and other sites
had an impact on voters? How did the campaigns and any outsiders use ads on the site to influence
the election? A few months later, Mr. Ghosh quit his job at Facebook, where he worked on privacy
and public policy issues. On Tuesday, a Washington think tank, New America, and Harvard’s
Shorenstein Center on Media, Politics and Public Policy published a report he co-wrote, asserting that
technology behind digital advertising — the financial lifeblood of Facebook, Google and Twitter — has
made disinformation campaigns more effective. “The problems were much broader than we
imagined, and it was not just about one tool or platform,” said Mr. Ghosh, who with his co-author, Ben
Scott, worked on devising Mrs. Clinton’s tech policy platform. “It’s the profit model underlying the
whole digital advertising system.”
Mr. Ghosh and Mr. Scott are the latest members of the political party that more eagerly embraced
Silicon Valley to sharply criticize the tech industry. Tech policy officials from the Obama administration
and from Mrs. Clinton’s campaign, as well as prominent Democrats in Congress, are demanding
changes from companies they had long viewed as too important and nimble for regulations.
Senators Mark Warner of Virginia and Amy Klobuchar of Minnesota are demanding greater
disclosures from companies like Facebook, Google and Twitter for political advertising on their sites.
Senator Cory Booker of New Jersey, who has big political backers from Silicon Valley, fears the
biggest companies have edged out competition. Senator Richard Blumenthal of Connecticut has
called for the Federal Trade Commission to restart an antitrust investigation into Google. And
Representative Keith Ellison of Minnesota has introduced a bill that would update antitrust policies to
take more direct aim at the tech sector. “Democrats and progressives still strongly feel that there are
shared values with Silicon Valley, but there is also a real concern over the industry’s increasingly
concentrated wealth and power,” said Daniel Sepulveda, an ambassador and deputy assistant
secretary at the State Department for the Obama administration.
Karen Kornbluh, who served as Mr. Obama’s ambassador to the Organization for Economic
Cooperation and Development, said that before the election, there was a view of “internet utopianism”
in government. Officials looked to the internet to solve problems in education, income inequality and
global democracy. They called on tech executives to help with those initiatives and hired from Google
and other tech outfits to bring their expertise into the White House. “So if you were championing the
best things about the internet, it was easy to be disappointed that it was hijacked to subvert the very
things it could foster,” Ms. Kornbluh said. But she said few people in government were looking with a

full view of how social media and other internet services posed national security, economic and other
risks.
Mr. Ghosh and Mr. Scott played a leading role in helping to create the tech-friendly policies that
helped companies like Facebook and Google flourish during the Obama administration. But as more
information trickled out about the role played by technology firms in Russia’s attempts to influence the
presidential election, they, like many Democrats, became disillusioned. “We were always careful to
condition our optimism and our advocacy that this technology was potentially a double-edged sword,”
said Mr. Scott, who is a senior adviser to the Open Technology Institute at New America. “But I guess
we didn’t expect them to hit home quite as hard as it did.”
Titled “#DigitalDeceit: Exposing the Internet Technologies of Precision Propaganda,” their report
argues that the interests of internet giants in helping advertisers run persuasive campaigns are
aligned with those of someone looking to spread misinformation. The authors suggest a few ways to
regulate the advertising technology industry, including requiring more transparency for political
advertising, restricting data collection or ad targeting on political issues, and strengthening consumer
protection and competition policies.
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United States who followed, retweeted or liked tweets from accounts linked to propaganda efforts by
the Internet Research Agency, a shadowy Russian company linked to the Kremlin. But Mr. Ghosh
and Mr. Scott said it would be a mistake to focus solely on the Russians. They argued that the tools
used by the Russians could easily be applied to other misinformation campaigns. In the same way
digital advertising campaigns spend relatively small sums of money to reach millions of people, any
party with an interest in swaying sentiment can gain access to reams of behavioral data on the
internet to target specific audiences.
Improvements in artificial intelligence for digital advertising could allow for more precise audience
targeting and make the problem even worse, they said. Fundamentally, the problem is that
“disinformation campaigns and legitimate advertising campaigns are effectively indistinguishable on
leading internet platforms, ” Mr. Ghosh and Mr. Scott wrote. This month, Mr. Ghosh’s former

employer, Facebook, announced changes to what its more than two billion members would see most
often. The company said it would give what users’ friends and family shared priority over content from
publishers and brands, with the goal of delivering a more positive experience on Facebook.
The changes were viewed as a response to the wave of criticism accusing the company of allowing its
algorithms to promote misleading news and misinformation. On Friday, Facebook also said it would
give priority to news sources that its users ranked as the most credible. Mr. Ghosh said that these
changes were significant and might throw off propagators of disinformation in the short term, but that
they — like advertisers — would adjust. Ultimately, the underlying business model of digital
advertising hasn’t changed, and it’s not clear how Facebook will handle content that advertisers pay
to promote. “I felt like Facebook was an amazing company, and in many ways I still think it is,” Mr.
Ghosh said. “But something changed in me at the Javits Center.” – New York Times

